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WHO WE ARE

Mediabistro is the premier content, career, and community resource for media and
business professionals. Over 4.5 million unique users visit mediabistro.com to read
news and features, attend events, and find work on the industry’s most popular job
board. Targeted blogs, newsletters, parties, courses, and conferences have created
a uniquely engaged community. Mediabistro has become the industry destination
for an educated and affluent audience including media professionals who set sales,
marketing, and editorial trends in print and interactive media.

DON'T JUST TAKE OUR WORD FOR IT

“The place for media types to hang out.”
— AdWeek

“The closest thing to the Bible of what's going on in our industry.”
— NBC'’s Brian Williams

HOMEPAGE

The destination site for news, video, and podcasts for media professionals.

about Mediabistro ©®
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BLOGS

10,000 Words: Where journalism and technology
meet. Tips and advice to help journalists do their job
in a changing environment.

GO www.mediabistro.com/10000words

AgencySpy: The dirt from deep inside Madison
Avenue. Our Super Spies bring breaking news and
gossip, campaigns, and accounts from all the top
agencies, and an unhealthy amount of viral video.
GO www.mediabistro.com/agencyspy

AllFacebook: The unofficial Facebook resource
covering all issues pertaining to Facebook, including
new applications, general news, and analysis about
the future of Facebook (see also German version).
O www.allfacebook.com and www.allfacebook.de

AllTwitter: The unofficial Twitter resource covers
all issues related to the rapidly growing social
media platform. A steady stream of news, tips, and
opinions brings audiences back all day.

GO www.mediabistro.com/AllTwitter

eBookNewser: The first word on digital publishing,
covering the rapidly expanding world of eBooks,
digital reading devices, publishing technology, and

apps.
GO www.mediabistro.com/ebooknewser

FishbowlDC: Where the DC media
masses go for dish about their co-
workers and competitors. FBDC covers
breaking news, media transitions, and
insider gossip about the print, TV,

and internet journalists who cover the
nation’s capitol.

GO www.mediabistro.com/fishbowldc

FishbowlLA: The source of backstage
media buzz for entertainment
journalists and entertainment business
executives in LA. FBLA breaks news
about the job changes, trends, foibles,
and successes that fuel the west coast
media chatter.

GO www.mediabistro.com/fishbowlla

FishbowlINY: Round-the-clock
coverage of the New York media scene
including newspapers, magazines,
television, and new media. FBNY

is home to the popular “Lunch at
Michael’s” column, which chronicling
the Wednesday dining experiences of
New York’s media elite.

GO www.mediabistro.com/fishbowlny

000 WORDS =

Mediabistro content ©
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BLOGS (cont.)

GalleyCat: The premier destination for publishing
professionals. GalleyCat is on the prowl, reporting
the behind-the-scenes stories about authors, agents,
editors, and publishers as the industry moves into
new media ventures.

O www.mediabistro.com/qgalleycat

PRNewser: News from the private side of public
relations. Our insiders cover the rise of social media
and a steady stream of pitches, accounts, successes,
and crises.

O www.mediabistro.com/prnewser

SocialTimes: The SocialTimes vision is to help
businesses and individuals learn the skills and tools
necessary to build social capital. The site is updated
daily with news and videos, and serves as a hub
linking users to all types of media pertaining to
building social capital.

GO www.socialtimes.com

TVNewser: Required reading for everyone from
news addicts to the TV industry’s top executives.
Features a constantly updated daily mix of breaking
news, personnel moves, programming highlights,
and gossip from the nation'’s top broadcast and
cable networks.

GO www.mediabistro.com/tvnewser

TVSpy: The go-to source for coverage
of local television news and job moves
for more than two decades is now on
Mediabistro. TVSpy tracks breaking
news and industry trends for a devoted
audience .

GO www.mediabistro.com/tvspy

UnBeige: Keeping a sharp eye on
design. Featured in The New York
Times and named one of Newsweek’s
12 sites that define cool,” UnBeige

is a witty chronicle of news, gossip,
events, personalities, commentary, and
humor for design professionals.

o www.mediabistro.com/unbeige

Mediabistro content ©®
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Mediabistro traffic ©

TRAFFIC PROFILE USER PROFILES USER FACTS

Purpose for Visit Income 91% of visitors are 58% of visitors
60% [ Visit for business 14% [ Less than $35,000 college educated work for a small
10% = Visit for personal use 19% == $35,001 - $50,000 company
30% M Visit for both 21% [ $35,000 - $50,000 46% of visitors
0/ - . ..
16% = $75,001- $100,000 have an income 71% of visitors are
30% M More than $100,000
greater than between the ages
$75,000 of 21 and 49
Source: Confirm|T Mediabistro Demographic Survey 2011 Com pany Size
18% = Large (more than 500 employees) 60% of visitors
24% [l Medium (50 - 500 employees) make buying
58% W Small (less than 50 employees) decision

Age Groups

1% [l 20 or under
36% = 21-34
35% M 35- 49
27% W 27 - 65

1% | Over 65

Source: Confirm|T Mediabistro Demographic Survey 2011
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BANNERS

Banner ads reach engaged audiences who return to mediabistro.com throughout
the day for news updates, job posts, and educational content. Campaigns can be
customized and targeted by industry. Over 14 million monthly page views and 4.5
million unique monthly visitors.

LEADERBOARD
728 x 90 (40K)

LARGE MEDIUM
RECTANGLE RECTANGLE
300 x 250 (40K)

336 x 280 (40K)

SQUARE

BUTTON

125 x 125
19

More detailed creative and technical specifications are available. Please contact your

representative.

Mediabistro advertising & sponsorship opportunities ©
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Mediabistro advertising & sponsorship opportunities @

BANNERS (cont.)

On AllFacebook.com and SocialTimes.com, there is an additional large rectangle ad
(336 pixels x 280 pixels).

LEADERBOARD
728 x 90 (40K)

LARGE MEDIUM
RECTANGLE RECTANGLE

336 x 280 (40K) 300 x 250 (40K)

SQUARE

BUTTON

125 x 125
(15K)
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Mediabistro advertising & sponsorship opportunities @
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CONTACT US
Dave Arganbright, VP Sales
212 547 7931




