M. Skylar Ezell
ADDRESS: Inglewood, CA; EMAIL: Sky.Ezell@gmail.com PHONE: (209) 481-3220
 WEBSITE; PORTFOLIO (Email for Password); LINKEDIN; TWITTER: @Skylar_Writer

                                                                                                                       TARGET JOB TITLE
Communications Manager/Writer/Editor – Executive, Corporate, and/or Creative
                                                                                                            PROFESSIONAL SUMMARY
Talented writer and strategic communications professional with over eight years of experience. Target-driven with a firm grasp of organizational effectiveness, learning & development and consensus building.

                                                                                                    EDUCATION

Bachelor of Arts in Journalism, Public Relations Concentration, Music Business Minor
Georgia State University (Atlanta, GA) 
                                                                                        PROFESSIONAL COMPETENCIES
Strategic Communications • Journalism • Public Relations • Marketing • Corporate Advertising • Editing Creative Writing • Business Writing • Copywriting • Project Management • Consulting • Collaboration System Thinking • Employee Engagement • Relationship Building • Professional Development • AP Style
                                                                                        TECHNICAL SKILLS
· Blogging - WordPress.org (self-hosting) and Joomla CMS

· Social Media/Collaboration – HooteSuite, Facebook, Twitter, LinkedIn, Instagram, Tumblr, Jive 

· Operating Systems - Mac (Mountain Lion, Snow Leopard) and Microsoft  (Windows 7, 2000, XP)

· Additional Applications – Microsoft Word, Outlook, Excel, PowerPoint and SharePoint; Adobe Photoshop, Illustrator and InDesign (CS5.5 – CS6, Intermediate Level); Workday; WhiteSmoke

[image: image1.emf]


2014










                                                                         AWARDS & RECOGNITION 
· Wrote winning application that garnered MGM Resorts international recognition as a Top 10 recipient of the 2014 Association for Talent Development (formerly American Society of Training Development) BEST Award for outstanding learning and development programs aligned to business goals

· Wrote application that won MGM Resorts a spot on the 2013 Achievers Global 50 Most Engaged Workplaces list, a distinction held by only one other hospitality group on the Las Vegas Strip

                                    COMMUNICATIONS & MARKETING EXPERIENCE 
AT&T – El Segundo, CA
Global telecommunications, entertainment and technology corporation with over 280,000 worldwide employees.

Senior Communications Specialist, U.S. Diversity – Corporate Messaging (10/2015 – Present)
REPORTS TO: Senior Manager
· Backup for department leadership on all things Diversity Communications (internal & external)
· Project manager: manages all roadmaps, calendars and reporting

· Lead writer and copy editor
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· Diversity message manager: ensures all core message docs are updated, maintained, developed when necessary and liaises with AT&T Message Center and stakeholders
· Manages all diversity digital properties in the newsroom (media kits, etc.)
· Day-to-day relationship manager for selected stakeholders, including D&I

· Digital asset liaison for all teams (for that which is out of scope for the social team)

· Speakers Bureau internal liaison for agency teams—interfacing with schedulers and chiefs of staff

DIRECTV (Now part of the AT&T family) – El Segundo, CA
Entertainment and satellite broadcast technology company with operations in the U.S. and Latin America. 

Corporate Communications Senior Specialist (12/2014 – 10/2015)
REPORTS TO: Corporate Communications Manager
· Manage communications strategy for four primary client groups: Talent Development, Talent Acquisition, Corporate Citizenship and Corporate Sustainability

· Navigate communications strategies related to DIRECTV’s successful integration with AT&T, particularly for primary client groups, and prepare them for NewCo enhancements
· Oversee Change Management communications, including alumni communications and resource materials for the company’s Change Resilience program, sponsored by Talent Development
· Deliver communications consultation and support for other internal clients for specific initiatives
· Provide cross-functional communications consultation for companywide initiatives (e.g. compliance training for managers and above, IT Security training, veteran recognition events)

· Contributing writer for The Resource: DIRECTV Edition, an AT&T/DIRECTV weekly NewCo digital newsletter
MGM RESORTS INTERNATIONAL – Las Vegas, NV
The largest public employer in Nevada and a hospitality industry leader with over 62k global employees.
Corporate Talent & Development Communications Specialist (12/2012 – 12/2014)
REPORTS TO: Director, Learning & Development Design
· Lead communications strategist and liaison for L&D, Organizational Development, Talent Acquisition and M life (guest loyalty program) 

· Strategized communication plans and protocols for Talent and Change Management initiatives, including the Companywide implementation of Workday (SaaS cloud-based solution)
· Consulted with Corporate and operations leaders in development of Companywide manager and above training plans for Workday and Applicant Tracking systems
· Scripted Chairman & CEO new hire enculturation and Boots to Business initiative videos
· Scripted Vision & Values promo, disability guest relations, and executive feedback training videos
· Valued contributor to the curriculum design team that developed Navigating Our World, the Company’s new hire enculturation program embracing adult learning theory and gamification
· Ghostwrote HR Transformation blog on behalf of Chief Human Resources Officer
· Wrote and edited Insights, the MGM Resorts talent & development newsletter, as well as regular correspondence for department and Executive Leadership
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MGM RESORTS INTERNATIONAL – Las Vegas, NV
Employee Services/Communications Coordinator, Corporate HR (05/2012 – 12/2012)
REPORTED TO: Executive Director of Employee & Labor Relations

· Created digital and print communications for Corporate HR Employee Events/Services; Assisted with implementation of Corporate HR events and fundraisers
· Marketed employee engagement, benefits, philanthropic and fundraising initiatives and programs to corporate audiences via email campaigns, posters, flyers, brochures, etc.

MED-EASY SOFTWARE INC. – Atlanta, GA 
Medical billing and practice management software/business serving small to medium-sized practices.
Business Development, Sales & Marketing Specialist (09/2009 – 08/2011)
REPORTED TO: Owner/President
· Acted as chief sales & marketing representative to uncover potential revenue 
· Coordinated appointments with clients to introduce marketing strategies and new software

KAISER PERMANENTE/SEIU-UNITED HEALTHCARE WORKERS WEST – Stockton, CA 
Largest nonprofit US health plan with 8 million members, 14,600 physicians and 37 medical centers.
Health Plan Services Rep/Elected SEIU-UHW Union Steward (08/2005 - 09/2006)
REPORTED TO: Team Manager and Chief Union Stewards

· Provided exceptional Kaiser health system knowledge and customer service to Kaiser members

· Planned and implemented marketing strategy for SEIU-UHW & LMP-sponsored initiatives

· Facilitated/resolved disciplinary actions and management/labor disputes with chief stewards
                                                                                FREELANCE WRITING EXPERIENCE

PARLE MAGAZINE – Brooklyn, NY 
Urban news and entertainment magazine and website.

Freelance Journalist (04/2010 – 01/2012)


· Contributed content to the magazine’s website regarding politics, social issues, and urban pop culture and edited/posted articles from contributing writers

          
                POSTGRADUATE INTERNSHIP EXPERIENCE
WE SELL RESTAURANTS – Atlanta, GA 
The largest restaurant brokerage firm in the United States.
Marketing/Public Relations Intern (02/2011 – 09/2011)
REPORTED TO: Company Owners
· Delivered PR and marketing strategy, research, and social media coordination
· Implemented book marketing initiatives for Appetite for Acquisition, written by WSR founders
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