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FOR IMMEDIATE RELEASE




Contact: ________________
August __, 2010





           (___) ___-____
AIRLINE CAPTAIN CREATES NEW SMARTPHONE TRAVEL APP

WITH UNIQUE SOCIAL NETWORKING FEATURE
[city, state] – August __, 2010 – Airline Captain Dan Stratman has seen it all during his 22 years in the travel industry. He has watched air travel become increasingly more confusing and stressful for travelers, so he wanted to create a more comprehensive app to help them navigate their experience and reduce their hassles. The result is his new SmartPhone application called “Airport Life.”

“I’m all too aware of how frustrating travel has become,” Stratman says. “I wanted to put my years of experience to good use by designing an app that is user-friendly and offers special features that put everything at the traveler’s fingertips.”

The most unique feature of Airport Life is its social networking “wall,” which allows users to interact with other passengers in the airport. This facilitates meetings with travel companions or business associates who are also within the airport. Additionally, the app interfaces with Facebook, Twitter, and LinkedIn. Other key features include discounts offered by merchants in the airport that are available only to Airport Life users, as well as star ratings and user reviews for stores and restaurants.

The user can also keep track of travel expenses in the app and set up notifications to send flight status to anyone anywhere. There is a trip journal within the app as well to store vacation photos and personal information, including where a car is parked or images to identify a rental car.
Of course, Airport Life contains what you would expect in a travel app – terminal maps with guides to gates, lounges, service desks, stores, and restaurants, as well as information about weather conditions, WiFi availability, TSA security rules, airline rules and fees, flight status, and other flight alternatives.
“Airport Life is a full-featured multi-function app that is location-based and updated automatically so that nothing is ever out of date,” says Stratman. “Our slogan is ‘Air travel made easy’, and that’s the goal. After all, vacations should be fun and stress-free.”
For more information, contact ___________________________________________.
###

FOR IMMEDIATE RELEASE



     Contact: Dr. Wendy E. Roberts
May __, 2006





     (760) 346-4262
OLDER AMERICANS MONTH - THE PERFECT TIME

TO TALK ABOUT THE SKIN PROBLEMS FACED BY SENIORS
RANCHO MIRAGE, CA – May __, 2006 – There are more people to celebrate during this year's Older Americans Month than ever before in U.S. history. Currently, there are more than 36 million Americans over the age of 65, and that number is expected to reach 40 million by the year 2010.

Yet, many seniors neglect a very important part of their bodies: their skin. According to the American Cancer Society, the majority of people who die from skin cancer are senior citizens. With early detection, however, this number would drop significantly.

What other skin problems do seniors face? Here are just a few:

· Severe Dryness. As we age, our skin loses a great deal of its natural moisturizing capabilities. Much can be done to alleviate the discomfort of dry skin in seniors, but a dermatologist's care is often required.

· Acne. Yes, teenagers aren't the only ones with pimples. In senior citizens, acne can be caused by medications, chafing, and hormonal imbalances.

· Decubitus Ulcers. When seniors become more sedentary, especially those who are bed-bound, skin breakdown can result in serious bed sores. These need to be monitored by a physician carefully, or they can become life-threatening.

· Nutritional Deficiencies. Some ailments common in the elderly cause vitamin deficiencies that lead to photosensitivity and other skin disorders.

"Seniors need to visit a dermatologist whenever they notice any discomfort or abnormality of the skin," says Dr. Wendy Roberts, a dermatologist in Rancho Mirage, California who devotes a portion of her practice to geriatric dermatology. "It's important to catch any problems early to prevent them from becoming serious."

Beyond skin ailments, Dr. Roberts also believes beautiful and healthy skin is possible no matter your age. More and more seniors are opting for dermabrasion, botox, and other procedures to look and feel healthier and younger.

To celebrate Older Americans Month, Dr. Roberts will add articles about geriatric dermatology all month to her website at http://www.wendyrobertsmd.com.

Dr. Wendy Roberts is a graduate of Stanford University medical school and a former fellow in Dermatology at New York University. She is Board certified in Dermatology and Dermatopathology, is a medical consultant for Merck and 3M Pharmaceutical companies, and is an appointed member of the Committee on Physician Practice by the American Academy of Dermatology.
For more information, visit www.wendyrobertsmd.com or contact Dr. Roberts at (760) 346-4262.

###
FOR IMMEDIATE RELEASE




      Contact: Adrian Teasdale
October __, 2006



          [INSERT PHONE NUMBER]
EUROPEANTENDERS.COM OFFERS COMPANIES

NEW BUSINESS OPPORTUNITIES FOR JUST £99]
NEWCASTLE UPON TYNE, UK – October __, 2006 – Locally run Europeantenders.com has beat the competition with the relaunch of its website at a price of just £99 per year. With an enormous database – nearly 60,000 business leads at any given time and thousands added daily – businesses in the UK and around the world can easily find new business opportunities throughout Europe at the click of a mouse.

"Our investment in a fully automated system has allowed us to provide unprecedented service at a substantially lower cost than our competitors," Adrian Teasdale, Digital Futurist for Europeantenders.com, said today. "We are committed to incorporating cutting edge technology in order to give our customers the edge with a fast, easy, and financially productive service for an affordable price."

One of the key attributes of the Europeantenders.com website is the ability to search for tenders based on keywords. Subscribers simply specify their keywords and receive leads automatically, often on a daily basis. With viable leads arriving in their in-boxes every day, subscribers are able to follow up immediately and generate business without the need to sift through inappropriate tenders. Europeantenders.com also offers its customers a 30-day money back guarantee.

Europeantenders.com has been a leading provider of high quality European business leads to business owners in the UK and worldwide for six years, providing its subscribers with hundreds of thousands of leads, business opportunities and government contracts.

"We signed up to the Europeantenders.com service and receive tenders that match our requirements almost daily, "Andrew Harris of Generate One Ltd. said today. "I'll definitely be renewing, especially at their new low price."

Europeantenders.com is a service of Inovica Ltd., a Newcastle-based company founded in 1994 by Internet entrepreneur Adrian Teasdale. The creator of several innovative Internet businesses, Teasdale won a North East UK Export Award in 2004 for his SourceGuardian Encryption Software. He is currently embarking on two major new business ventures and is available for interviews regarding Internet trends and technology-based businesses.

For more information, visit www.Europeantenders.com or contact Adrian Teasdale at [insert phone number.]
###
PRESS RELEASE

RFID4U Announces JETT® Training at Fall 2005 Global GEM Partners Conference

RFID4U, the world's leader in RFID learning solutions, is teaming up with Two Technologies, Inc. to offer RFID training for JETT® hand helds at the 2005 Fall Global GEM Partner Conference. The training session will be held at San Francisco's Argonaut Hotel on September 30th.

"It only makes sense that as the leader in RFID training, we would partner with a top company such as Two Technologies," Sanjib Dua, C.E.O. of RFID4U, said today. "We're very excited to be able to bring specific JETT® training to industry professionals."

The full day hands-on session is a special opportunity to learn JETT® technologies and applications from today's best senior developers/trainers. The training is especially recommended for Systems and Application Architects and Engineers, Hardware and Software Engineers, Solution Providers, Distributors, Systems Integrators, and VARs. Class size is limited to ensure open interaction and individual attention, offering participants:

· RFID basics.

· JETT features and benefits.

· Application development tools and methods.

· Tags and Readers.

· JETT•RFID Reader use instructions.

· Windows CE .NET application development options.

· Methods for developing applications on the JETT•RFID.

· Ways to avoid common mistakes in deploying RFID infrastructure.

Registration includes a free RFID Technical Tool Kit containing the latest updated information on industry standards, white papers, and variety of tags. Those registering before September 16 will receive the discounted rate of $695. Registrations made after September 16 will be offered at the standard $895 rate. (Fee includes refreshment breaks, buffet lunch and training material.)

Registrants who are not already a GEM Partner can join for free by visiting http://www.2t.com/gemprog.htm. Membership is required to take part in the training, but this includes $100 off the Conference registration fee. To view the agenda and register for the conference, visit http://www.2t.com/training/agenda.htm. For further information on the GEM Partnership Program, visit http://www.2t.com or call 215-441-5305.

About RFID4U

RFID4U (a division of eSmart Source, Inc.) is the partner of choice for suppliers of Wal-Mart, Best Buy, Albertsons, and the Department of Defense, among others. Headquartered in California, RFID4U has assembled a full curriculum of courses to help companies and individuals align technology with business objectives. Vendor-neutral classroom courses, online e-courses, customized on-site trainings, and vendor-authorized courses allow each professional to choose the training that best suits his or her schedule, budget, learning style, and skill level. All courses are taught by senior RFID developers/trainers with practicality in mind, offering the techniques and tips that ensure rapid RFID evaluation and deployment. Classes are highly interactive, and participants receive individual attention as well as follow-up assistance in applying the new skills in the real world. RFID4U is a cornerstone member of the CompTIA’s Advisory Committee for RFID Certification and a member of EPCglobal.

About Two Technologies, Inc. 

Two Technologies, Inc. is the market's leader in cost-effective, customizable hardware solutions. Founded in 1987 and headquartered in Horsham, Pennsylvania, the company has over 3,000 customers worldwide and one million products in the field. Two Technologies provides a full range of high quality, affordable, customizable products which are FCC and CE-certified. For more information, visit http://www.2t.com.

Press Contact: 

Sanjiv Dua 
RFID4U

(a division of eSmart Source, Inc.)

355 W. Olive Avenue Suite 207

Sunnyvale, CA 94086

Phone: 866-400-RFID Toll Free

            408-739-3500 International

Fax: 408-739-3502

sdua@rfid4u.com

http://www.rfid4u.com
NEW PERSONAL BRANDING BOOK FOR JOB SEEKERS

HELPS PEOPLE FIND WORK DURING THE ECONOMIC CRISIS

The latest book in author Brenda Bence’s personal branding series will be released internationally on January 2, 2009. How YOU™ Are Like Shampoo for Job Seekers: the proven Personal Branding System to help you succeed in any interview and secure the job of your dreams offers the job hunter the first practical, step-by-step personal branding system geared specifically to the job search process – before, during, and after interviews.

“The long-held belief that ‘the most qualified person gets the job’ is a myth,” Bence says. “The truth is: You’re more likely to be selected for a job based on how well you connect with the interviewer than based on your experience or education.” According to Bence, learning how to clearly define and communicate a job-seeker personal brand is one of the most powerful ways to make that all-important connection with the interviewer.
How You™ Are Like Shampoo for Job Seekers shows readers how to:

· Define, communicate, and take control of their personal brand before, during, and after job interviews.

· Leverage the 6 personal brand positioning elements that other job seekers don’t know.

· Master the 5 everyday activities that best communicate their personal brand to potential employers.

· Avoid the Top 20 Job-Seeker Personal Brand Busters™ that can hurt their chances of getting the job you want.

· Build trust and excitement before, during, and after every interview.

· Command the highest possible salary once they’re offered the job they really want.
Brenda Bence’s first book in her personal branding series, How YOU™ Are Like Shampoo: The breakthrough Personal Branding System based on proven big-brand marketing methods to help you earn more, do more, and be more at work, was an award-winning finalist in three categories in the 2008 National “Best Books” Awards. 

In her 25-year career as an international branding expert, Bence has helped to build some of the world’s most recognizable brands, including Pantene, Head & Shoulders, and Vidal Sassoon. Just as these products cut through the clutter of other products on the shelf to become the “brand of choice,” Bence’s personal branding system promises to help job applicants cut through the mass of other candidates to become the “brand of choice” to potential employers.

“U.S. President-Elect Barack Obama’s use of personal branding is a dramatic example of how powerful this process can be,” says Bence. “My goal is to help readers harness this power to land the job of their dreams and achieve fulfillment at work.”

Here are just a few of the locations where How You™ Are Like Shampoo for Job Seekers will be available starting January 2, 2009:

Amazon.com

Barnes and Noble
Borders Books

AtlasBooks.com
HowYOUAreLikeShampoo.com 

BrendaBence.com
About the Author:

Brenda S. Bence is an internationally recognized branding expert, Certified Executive Coach, and powerhouse speaker and author. With an MBA from Harvard Business School, her career has included developing mega brands for Procter & Gamble and Bristol-Myers Squibb across four continents and 50 countries. As President of Brand Development Associates (BDA) International Ltd., Bence spends more than 50% of her time traveling the world speaking, training, and coaching individuals and corporations to greater success through creative yet practical brand development. Bence is a popular presenter, sharing her unique approach to branding at conferences, conventions, and with companies all across the globe. She splits her time between homes in Thailand and the U.S.

FOR IMMEDIATE RELEASE




    Contact: Wesley Atkins

_____________




   
     [phone number]

NEW E-BOOK TAKES THE GUESS WORK OUT OF

THE LOW GLYCEMIC INDEX DIET

LONDON – [insert date] – "The Low G.I. Breakthrough Diet," a new e-book by Wesley Atkins, finally makes the low glycemic lifestyle easy and accessible for anyone. "The low glycemic index diet has done wonders for me personally, but I know a lot of the information published about it so far has been confusing and unnecessarily complex," Atkins said today. "This book is written from the trenches, from someone who has tried a lot of the diets out there. As far as I'm concerned, this is the only one that works because it's based on sound science and tasty foods."

"The Low G.I. Breakthrough Diet" is designed to cut through the mysteries of applying low glycemic eating to daily life. Blood sugar is explained in no nonsense language that makes healthy eating easier than ever. Besides the basics, the book includes recommendations for snacks and how to stay on the diet when eating out with friends. The book also contains various exercises and recommendations for fitness programs, including brick workouts, that are necessary to maintain the low G.I. lifestyle and attain optimal health.

"I wanted to simplify the diet," Atkins said, "offering readers the benefit of my years of experience as a fitness and nutrition aficionado." After applying the principles outlined in his book for the past ___ years, Atkins has maintained his ideal weight and has achieved a high level of personal fitness.

To obtain a copy of "The Low G.I. Breakthrough Diet," contact ___________________________________________.

For more information or to arrange an interview with the author, contact Wesley Atkins at _____________________________________.

###
FOR IMMEDIATE RELEASE





Contact: Alethea Pas

February 13, 2006





XXX) XXX-XXXX

ARE WE ADDICTED TO DRAMA AND DYSFUNCTION?

NEW NOVEL EXPLORES "THE NEW A.D.D."

ANTIOCH, IL – February 13, 2006 – Do you know a man who is repeatedly late for work but surprised when he loses his job? Do you know a woman who thinks a man is giving her love taps when he hits her? Do you know people who are happier when others are sad or people who find peace to be a bore?

These are examples of The New A.D.D. – Addiction to Drama and Dysfunction, which is more widespread than Attention Deficit Disorder, according to author Alethea Pas. She explores the syndrome in her new novel, "Bag Lady" (Queen Publications, March 20, 2006), which chronicles the tumultuous life of Faith Donnovan. Faith is a woman at the mercy of her past, which is the hallmark of The New A.D.D.

Haunted by the dysfunction of her childhood, Faith finds that her compulsive behavior lands her in a series of bad relationships. Eventually, she realizes that all of her relationships had one thing in common – HER. Through Faith's story, "Bag Lady" demonstrates our psychological addiction to the dysfunctions of our past. This addiction causes us to recreate over and over what is familiar, no matter how painful.

"I knew I was on to something," Pas said today, "when a friend of mine said her marriage was boring because her husband was actually a good man – no affairs, no abuse or neglect. So, she's considering having an affair to give her some excitement. After asking her a few questions, it became clear that she saw nothing in her childhood home but drama. Clearly, something is wrong, and I had to put a name to it."

"Bag Lady" begins with Faith's childhood, allowing the reader to understand the progression of her life. But there's a twist! The novel also investigates the healing process that can relieve all of us from the ravages of The New A.D.D.

"Bag Lady" will be released on March 20, 2006 and can be ordered from Amazon.com and bookstores everywhere.

For more information, visit [URL] or contact Alethea Pas at (xxx) xxx-xxxx or Alethea_Pas@yahoo.com

###

FOR IMMEDIATE RELEASE

      Contact: Kalim Fleet (646) 342-6405

June, 2006


    or Mario Hyman (212) 464-8648
NEW BOOK TEACHES NEW YORKERS 350 WAYS

TO GET AN APARTMENT FOR FREE
NEW YORK, NY – June __, 2006 – Every New Yorker dreads looking for an apartment. Vacancies are lower than any major city in the world. Add to that the real estate broker's fee, which is usually an additional 18% of the annual rent, and finding an affordable apartment in any of the City's boroughs is about as much fun as a visit to the dentist.

What many New Yorkers don't know is that they don't have to pay the exorbitant fees charged by brokers. With the right insider secrets and up-to-the-minute strategies, a great apartment can be found and rented without also breaking the bank.

Kalim Fleet and Mario Hyman have been in the apartment-seeking trenches and spent years researching their book, How to Get an Apartment in NYC for FREE! (2006-2007 Edition), which contains 350 ways to get a fee-free apartment. The authors met at a dinner party in 2001, and when the conversation turned to apartment hunting, the two of them stunned the guests with their knowledge of how to navigate New York's housing crisis. They decided then and there that New Yorkers needed a book on the subject.

"We got tired of watching people throw money away in their struggle to find an apartment," Mario Hyman said today. "The book was a lot of work, but the result is a comprehensive roadmap that will take New Yorkers through the whole process from beginning to end."

"Our little black book was originally released in an underground 2005-2006 edition that taught New Yorkers all of the ins and outs of the City's rental market," Kalim Fleet added. "And we wanted it to be the perfect size to fit in a pocket or back pack." The authors created the 2006-2007 edition to reflect changes in the market, and they plan to update the book annually. They also include their telephone number in the book for readers to contact them with additional questions and success stories.

How to Get an Apartment in NYC for Free (2006-2007 Edition) includes:

· A long list of No-Fee apartment management companies.

· A detailed rundown of the latest up-and-coming neighborhoods in all five boroughs.

· How do deal with roommates.

· The ins and outs of Section 8 and subsidized housing with a list of appropriate brokers and management companies.

· How to determine how much rent you can afford.

· How to deal with credit issues.

· What to look for in a lease.

· Landlords' obligations and tenants' rights.

· How to organize a smooth move.

· A glossary and list of online resources.

How to Get an Apartment in NYC for FREE! (2006-2007 Edition) is currently for sale online at www.freeapartmentsnyc.com for $12.95.
Kalim Fleet heads the loan department of a New York City based mortgage firm and has nine years of experience in the real estate field. He has spent most of his life in New York City and understands firsthand the special difficulties New Yorkers face in obtaining an apartment.

During 20 years of working with citizens and city government, native New Yorker Mario Hyman amassed a wealth of knowledge of public and private resources, major fee-free apartment contacts in all of the boroughs, and non-publicized ancillary agency connections.

For more information or a review copy of the book, visit www.freeapartmentsnyc.com, contact Kalim Fleet at (646) 342-6405, or contact Mario Hyman at (212) 464-8648.

###

FOR IMMEDIATE RELEASE



Contact: ____________________

_____________




   
     (xxx) xxx-xxxx

ETCH ART INTRODUCES MORE THAN A DOZEN

NEW WAYS TO DECORATE GLASS DOORS
COCOA, FL – [insert date] – Wallpaper For Windows!™ is now also "wallpaper" for doors! Etch Art, LLC, a leader in window decorations since 1995, has introduced more than a dozen new ways to decorate any glass door, making it look expensive and custom-made. The designs are economical and easy to apply in a matter of minutes.

"This is the last frontier of home décor and a renaissance in glass door decoration," said Larry Cashion, President of Etch Art and creator of Wallpaper for Windows!™. "Our customers can now use our beautiful new designs to transform ordinary glass doors."

For a fraction of what it costs to purchase new glass, anyone can achieve the look of etched, stained, or decorative privacy glass in a matter of minutes. The Wallpaper For Windows!™ designs work with any glass door, including storm doors, sidelights, French doors, sliding doors, and shower doors. The designs vary from leaf and floral motifs, glass block and frosted looks, to mosaics and colorful stained glass.

"Not only do the decorations turn the ordinary into the extraordinary," Mr. Cashion said, "but they allow for a customized look. People can mix and match the designs, cut them to fit any door or pane, and give their creativity free expression."

Besides providing beauty in the home, the designs that are opaque can offer privacy and security or hide an undesirable view while still allowing light to penetrate. Door decorations also prevent both people and birds from running into the glass. The adhesive-free vinyl film looks great for years, is removable and reusable, and adheres to any smooth, non-porous surface. The designs also:

· Filter 95% of UV rays to protect furnishings from fading.

· Insulate glass to reduce heat and save energy.

· Soften and diffuse glare from the harsh sun.
WallpaperForWindows.com offers many innovative designs and more than a dozen ways to use them to gorgeous effect. In addition to decorations that will cover the entire glass door, just a few of the other innovative ideas include:

· An oval centerpiece with or without matching borders or corner accents.

· A vertical panel down the center.

· Symmetrical vertical or horizontal panels.

· A narrow panel at the top and a wider panel at the bottom to create a valanced window effect.

· Pieces to cover half the door for a half-wall effect.

· Mix and match a centerpiece with a frosted bottom panel or side panels.

For more information see WallpaperForWindows.com.

CONTACT: __________________________________________

Web site: http://www.wallpaperforwindows.com
###

PRESS RELEASE

_____________



              Contact: Stephanie Perdomo








  (xxx) xxx-xxxx, [email address]

FOR IMMEDIATE RELEASE

New York, NY • [insert date] • No, that’s not a Barbie doll coming out of the closet. It’s Bobby Doll, the world’s first lesbian action figure! Dressed in boyish clothes, the butchie Bobby will leave Ken in the dust this July when she is released by Dyke Dolls, Inc. in limited edition.

Bobby Doll is the lovechild of Stephanie Perdomo, who founded Dyke Dolls, Inc. as a result of her graduate school thesis. “The company is devoted to creating collectible dolls that reflect the lesbian lifestyle, and Bobby is only the first of an entire line of dolls designed for the rest of us,” Perdomo said today. “Popular culture has largely ignored the lesbian audience. The Dyke Dolls are a fun and playful representation of alternative lifestyles.”

Bobby comes complete with a strap-on dildo and vibrator. “What’s a dyke without a dildo?” Perdomo quipped. “Playful irreverence is a unique and important aspect of Dyke Doll products. Queer or straight, collector or player, Dyke Dolls are fun for grown-ups of all kinds. Doesn’t everyone want to play with a lesbian?”

Butch lesbian presale will commence in July online at [URL].

For more information, visit [URL] or contact Stephanie Perdomo at (xxx) xxx-xxxx.

###

FOR IMMEDIATE RELEASE



Contact: Wristbands With a Message
March __, 2006





           (800) 282-8091

MESSAGE WRISTBANDS ARE THE LATEST FASHION CRAZE -
NOW YOU CAN CUSTOMIZE JUST ONE - OR MILLIONS -
FROM WRISTBANDS WITH A MESSAGE™
HOUSTON, TX – March __, 2006 – Adults and children alike are expressing themselves with colorful wristbands that contain a message or promotion, but until now, it hasn't been possible to buy just one custom-made band. Wristbands With a Message™ has changed all that with its no minimum purchase policy. The company's new line of sturdy and fashionable wristbands can be personalized for just $5.95, or even less if more than five are ordered. In large quantities, the bands are sold for as little as 75 cents each. Plus, shipping is free!
Wristbands With a Message are available in an array of solid colors, as well as swirls and innovative designs such as camouflage, rainbow, and red, white, and blue. The company can also match specific colors for large orders using the Pantone Matching System. This is great for cheerleaders, bands, or teams when matching uniforms is important.

"Wristbands are so popular that they were featured in a recent Jack-in-a-Box commercial," ______________, _________ of Wristbands With a Message, said today. "Teens are using them to let everyone know who they are, businesses are using them to promote their products, and people of all ages are creating them for all sorts of special events. Families are even ordering them for funerals."

Unlike many of the wristbands on the market, Wristbands With a Message are made of 100% high-density silicone. They don't feel sticky, and they cannot be stretched until they break. Yet, this superior quality comes for the lowest prices on the market.

The wristbands can be ordered with any message imprinted, and besides the numerous available colors and designs, there are several print fonts to choose from. The website at www.wristbandswithamessage.com shows all of the available colors, designs, and fonts, and it contains easy ordering information.

The bands are a perfect and inexpensive way to promote a business or fundraiser name or slogan, religious or political activity, sporting or school event. Or they're simply the best way to express what you think and who you are.
For more information, visit www.wristbandswithamessage.com or call (800) 282-8091.

###
[BAVERA GOURMET LETTERHEAD]

Contact: Steven Kalous
Email: info@baverabrownies.com
Phone: (800) 951-9004
[Date of release]
FOR IMMEDIATE RELEASE

ORANGE COUNTY BROWNIE COMPANY FEATURED IN BON APPETIT
SANTA ANA, CA – [insert date] – Bon Appetit magazine recommends Bavera Gourmet’s desserts in its May issue, calling the Santa Ana company’s brownies “moist and chewy.” “We’re excited to represent Orange County as a source of quality gourmet desserts,” Steven Kalous, owner of Bavera Gourmet, said today.

Kalous, who also owns Applause Catering, originally served the brownies to his catering clients. “People asked to buy a dozen or two for their friends and associates so often that I decided to expand.” Kalous now sells his brownies and other desserts in gift boxes on the internet.

“Even though we had been making the brownies for years, I spent many painstaking months researching chocolate and other ingredients until I got the recipes just right.” In the process, Kalous became a chocolate expert. “It wasn’t enough for me that the products be good. I wanted our gift box desserts to be special,” he said.


“After all of our hard work,” he added, “it’s gratifying to be recognized by a prestigious magazine such as Bon Appetit.”


For more information, contact Steven Kalous at Bavera Gourmet by phone at (800) 951-9004, via email at info@baverabrownies.com, or through the website at www.bavera.com
###
Votaw Photography

1775 East 13th Street, Apt. 4D
Brooklyn, NY 11229
Contact: Melanie Votaw

Email: info@votawphotography.com
Phone: (718) 382-4530
Cellphone: (718) 744-5232

[insert date]
FOR IMMEDIATE RELEASE

VOTAW PHOTOGRAPHY LAUNCHES WEBSITE GALLERIES
NEW YORK, NY – [insert date] – Votaw Photography has launched a website with several galleries of nature photographs by photographer Melanie Votaw. Taken in Africa, Central and South America, North America, Europe, and the Caribbean, the photos include birds, butterflies, mammals, landscapes, orchids, and other plants.


“There’s nothing like the awe I experience when visiting a rainforest or the African bushvelt and photographing the animals and landscapes,” Ms. Votaw said today.


The images in the VotawPhotography.com galleries can be purchased as fine art prints, greeting cards, calendars, address books, or calculators. The website, which is dedicated to the memory of famed landscape photographer Galen Rowell, also contains a page of links to various conservation organizations.


Melanie Votaw is the author of the book, “Hummingbirds: Jewels On Air,” published by Running Press in April 2003, which contains eight of her photographs. Six of her images will appear in an upcoming book by the Michael Wilcox School of Colour, and one of her orchid photos appears on the National Honey Board website. Her photos have been displayed at Westside Camera in New York, as well as the walls of Sting’s Rainforest Foundation office. Ms. Votaw is a member of the North American Nature Photography Association, Nature Photographers Network, Women In Photography International, and the Authors Guild.
For more information, contact Melanie Votaw at info@votawphotography.com, (718) 382-4530, or (718) 744-5232.

- end –
Is that Barbie Coming Out of the Closet?


An Alternative Action Figure Hits the Streets











