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HED:  Red Carpet Ready

DEK:  Smokey Eyes or Bright Cheeks Look Just Right 

By Rebecca Paiement

“The red carpet is the runway of our society,” says Dior Celebrity Makeup Artist, Pati Dubroff who has worked with some of today’s most glamorous leading ladies including Gwyneth Paltrow and Julianne Moore. Dubroff, also responsible for creating Sandra Bullock’s bright cheeks and porcelain complexion for the Academy Awards, knows the eyes of the world were watching as her client made an entrance. “I brought in elements like Versailles and Marie Antoinette and that cheek, that really, really rosy cheek. I know Sandy likes that and the more pastel pink/ lilac family.  We wanted that powdery feeling without being too literal.” Oscar winner, Rachel Weisz, also arrived with soft glowing cheeks. “She was just naturally pretty,” comments Tricia Sawyer, founder of Tricia Sawyer Cosmetics and makeup maven to Sharon Stone, Brooke Shields and Angelica Houston.  Meanwhile, Keira Knightley and Uma Thurman achieved smoldering results with their darkened eyelids. “This was Uma’s night,” says Sawyer.  “I thought she looked better than ever though Keira was the most dramatic because we are not used to seeing her like this. It was very pretty. She really is a chameleon.”

HED: Don’t Try This at Home

DEK: An Alternative Look That’s More Runway Than Red Carpet 

By Rebecca Paiement

“That was my favorite show ever,” raves Karl Giant, lead artist for Smashbox Cosmetics, referring to his outlandish makeup creations for the spring Petro Zillia show.  Using designer Nony Tochterman’s Alice in Wonderland theme, Giant, known for his dramatic lash and eye work, applied rhinestones, swirled liquid liner and specially made gold appliqués to the models’ eyes and cheekbones. The lashes alone took Giant six hours a pair to craft before applying them to the models’ faces, but the spectacular end result easily justified the time spent.  “They let me do anything I wanted,” he says, “I had been waiting for the right moment to spring that look on somebody.”

HED: Beauty On the Go

DEK: Bliss Spa Lands in Los Angeles and On Its Freeways

By Rebecca Paiement

New York beauty giant, Bliss Spa, recently celebrated the opening of its first Los Angeles location by getting in tune with Southern California culture—perfect pores and cars galore.   Their 1966 Volkswagen bus, affectionately called the Blissmobile, with her fluttering eyelash headlights, lemon zested windows and witty sayings like “Honk if you need a good exfoliation” painted on the side, could be seen driving all over town, handing out samples of its famous skincare products. Those outside of the L.A. area need not envy--Bliss promises to send its Blissmobile out to beautify other cities across the United States.

