FA'SHION

=N

 CHRISTIAN SIMONDS AND
MN HEARST-SHAW

Jil

WHmag com

-'__.-'f' g |

et




This prge: A Wionnel gown
from the pages of French

Vague, 1934. Opposite page,

tefit to right: Madame
Vionmet at work, 1923; An
experily droped dress
[fram Ehe current collection.
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BY ANGELA GAIMARI

MUCH WAS ADC ABOUT the re-launch of
storied French lashion label Vionnet lust
scason. Bameys New York unveiled the
collection—basically a worldwide exclu-
(the only other opportunity to pur-
the expertly draped eveningwea
at appointments in Pansl, During
Fashion Week, the store feted Vionne
with o sumpruous presentation, doubling
its A -!_EI._'.I':IH:i'Il'I'll.' |'.1;'||| o s0rts |.|'|r 1:
wunderkind Sophia Kokosalaki, a d
er who has garmered critical priise,
less fame than perhaps has been her due.

Although it scemed like a perfect

match—Kokozsalakis Greek  poddess

mirrored the

line, which had recently potten funding
from Dicsel. Bur her departure has not
sguelched etforts to bring back Madame

¢y of artistic integrity and
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CEC Amaud de Lummen -..|I‘:':L']~L|'. named

new creative director Mare Audiber o
pick up where Kokosalaki lefr off

Simon Doonan, creative director of
Barnevs New York, agrees Audibet is a
good fit tor the tabric-conscious label.
“He's credited with integrating the mili-
tary nvlon at Prada in the late "80s and he
did amazing stufl for Hermés,” Doonan
says, “He's a fashion innovaror,”

I'hose mindful of fashion history will
be curious to see what Mr Audiber will
turn out in homage to Madame Vionnet, a
designer compared to masters of Ane an

Madeleine Vionnet had been referred
o as curmudgeonly and frumpy, sure, but
her clothes were anything but. In the car
ly part of last century, she freed women
from corsetry and whalebone necklines
in exchange tor garments that cut on the
hias, a revolutionary way of draping fab-
ric, Her technical skills ranked her with
her pood triend Cristdbal Balenciags, bur

unlike him, she worked less in innovative
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ing—rthe kind that accentuates the female
torm without _||r-;"I||!_' it. the way constric
five construction or voluminous silhon
ettes can. With contempt she referred o
another of her contemporaries, rival Coco
Chanel, chiding her as an overrated press
hog less committed to the craft than to
her image, Todav's landscape ol camera
|'|;:i:||'I celebutantes and ||-\;-.E;|'-| I's more
tamous for ad campaigns than for an abil-
ity to wield cloth shews that not only was
her dressmaking lorward thinking, he
fashion worldview was on point to boot,

Azzedine Alafa has an expansive ar-
chive of Vionnet's designs, naming her as
i massive influence—as do other acalyres
like Xac Posen, Kiarl Lagerfeld. and John
Grallisno. One of her direct protégés was
Pierre Balmain, Arnaud’s father Guy was
head of ready to wear for Balmain’s label
when he discovered and bought the rights
to the name Vionnet. That was 1988, long
atter the closure of her Avenue Montaigne
workshop in 1939

“I want to find the origing of the
brand,” says Audiber. “Bur 1 also always

look o the fusure.” Smart. Because wirh



fashion house revivals, nostalgia is fresh-
est in small doses, A perfect case study
is that of Nicolas Ghesquigre, who cru-
saded into the archives of Balenciaga, the
house he was named to resuscitate—and
emerged with a few meaningful seasons
ol rifts on the classics. He has since taken
his label in various directions, garnering

praise at cach um for his brazen looks
inta the future. Sin'nilar[}l. when Karl La-
gerfeld reawoke Chanel, he brought the
rweed suit back and made it new again,
Both Ghesquiere and Lagerfeld absorbed
and appropriated the legacies of their re-
spected houses before liberally applying
their visions—frst gaining the trust of the
fans, and now taking liberties under the
umbrella of a venerated fashion label.

So after the historical recap, trom the
carly 19005 o last scason, why and to
whom is Vionnet important? Besides ce-
lebrity fans like Greta Garbo and Marlene
Dietrich, and more recent gamines like
Renee Zellweger and Kerry Washington,
tor whom is Vionnet intended?

“The Vionnet woman is a free woman
who expresses her dignity and elegance,”
says Audiber. “She is stll current, and
maybe even ‘avant-parde.” The Greek
goddess dresses arc what women have al-
“"E}'H drﬂ]ml‘d I'.'l{ Fnr mi'l:rlltrlg I'_:I‘h:EEEE..

“1 think the Vionnet chick is a glam
eccentric,” observes Doonan. “Uncon-
ventional, but someone who still has her
lemininity—think Isadora Duncan with a
bit of Zelda Fitzgerald, She appreciates
design. She’s not just dressing o attract
men, bt to satisly her own intellect.”

Audiber’s scheduled debut of his inau-
gural Viennet collection during the Paris
couture shows in July was postponed, as
the dresses weren't ready, and the current
plan is to unveil the couture collection
curing prés-a-porter in October, with a
runway show in the works. After all, with
dresses that are meant to be timeless, sea-
son-less, and exemplifying the care thar
Mﬂdﬂmc \"'innm:t ﬁh{m'ud h‘:‘f WI.-.IT!'[, i :FI:'“"
extra months i mere moments to wait. #

This page: A betted coat from the current collection.
Oppasite page, left to right: A flirty, bustled sult
from the cuvrent collection; A Vionnet goddess gown
from 1935 recalls today's Greek revival looks,
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