Jan Stephenson OT Award Profile
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Orlando - Long before Natalie Gulbis emerged as the present-day pinup girl of the LPGA – nine years before Gulbis was born, to be exact - Jan Stephenson started captivating Americans with her sex appeal and luring men in front of their television sets to watch women’s professional golf.

Now 56 and an accomplished entrepreneur, Stephenson was to golf in the 1970s and 1980s what Anna Kournikova was to tennis in the last decade, except that the Australia native won multiple tournaments. The “Glamour Girl of Golf” joined the LPGA Tour in 1974, earning Rookie of the Year honors, and won 16 LPGA events, including three majors. She ranks second all-time on the tour with eight hole-in-ones.
Though Stephenson experienced success on the course, she received the most attention for her work away from the greens, especially when she was photographed naked in a bathtub filled to the rim with golf balls for a golf ball manufacturer’s calendar.

Today, Stephenson is bringing attention to the game and blazing a trail for women in a different way. She still plays in tournaments on the LPGA Legends Tour, of which she is a founding member, but she is now a pioneer in another discipline - designing golf courses.

“Ever since I started on the LPGA Tour, I was interested in the features and intricate details of all the golf courses I played,” said Stephenson, founder and CEO of Jan Stephenson Design. “I was not just interested in playing the game, but I was also fascinated with how these courses were created.”

For years, high-profile golfers like Arnold Palmer, Jack Nicklaus, Gary Player and now even Tiger Woods have built courses. Stephenson is one of the few women who have transferred their knowledge of playing the game to developing courses.

“I understand that, as a pioneer in this industry, I can open doors for other women have aspirations to design courses,” Stephenson said. “I can no longer compete on the LPGA Tour on a consistently high level, but through designing memorable golf courses and creating opportunities for more women in this field, I can develop a new legacy beyond what I accomplished as a professional golfer.”  

Some golfers lend their name to a course for an endorsement check and are minimally involved in the project. Not afraid to get her hands dirty, Stephenson is known as a hands-on designer who is well-versed in turf management, landscape engineering and irrigation among other subjects. She is especially passionate about environmental issues, ensuring that plant and animal life is preserved and incorporated into the course.
Stephenson worked with acclaimed golf course designer Pete Dye on 35 projects before embarking on her own. Since starting her business, she has designed five courses, including two in Japan. Her companies include Jan Stephenson Design; Spiral Development, which focuses on building high-end condominium communities; the Jan Stephenson Golf Institute; and Jan for Juniors, a charitable organization that supports young golfers in Australia and the United States.

Stephenson has an array of current projects underway, including the Harbor Club, a lavish waterfront condominium development in Cocoa Beach, Fla. She is also building a complex in Melbourne, Fla. that will include a nine-hole executive golf course, a fitness center for golf-specific conditioning and a corporate headquarters for her golf design and development companies, her golf institute and Jan for Juniors.
Not content with solely focusing on golf course design and real estate development, Stephenson will also introduce a line of golf clothing for Baby Boomer women next year. She also plans to expand her fitness center concept.”
“I still love to compete, and there are moments when I am playing in a tournament where it feels like old times,” Stephenson said. “I no longer have enough time to completely concentrate on playing golf, though. My energy is invested in my business endeavors within the sport. That is what I am most passionate about.”   
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