TBDLABORATORY

WE FORM CREATIVE ALLIANCES,
STRENGTHENING BRANDS THROUGH DESIGN,
STRATEGY AND USER EXPERIENCE.

TBDLABORATORY.COM



DESIGN

Logo Design

Illustration and Typography
Graphic Design

Marketing Collateral
Packaging Systems

Printed Ephemera

Signage

BRANDING

Brand Strategy and Development
Brand Identity

Brand Audit

Typographic Audit

CREATIVE SERVICES
Creative Direction

Art Direction

Photo and Video Production
Content Development
Advertising Campaigns
Project Management

CAPABILITIES

DIGITAL

User Experience Design (Ul/UX)
Website Design and Development
Website Content Management Systems
Website Audit

Online Advertising Campaigns

Motion Graphics

Usability Testing

Social Network Integration

MARKETING
Marketing Strategy
Communication Strategy
Social Media Strategy
Copywriting



Creative Direction

Art Direction

Graphic Design
Infographic Design

Print Design

Poster Design

Web Banner Design
Animated Banner Design

Flat Icon Design

SPOTIFY FOR BRANDS

PROJECT SCOPE

To develop Spotify for Brands first ever Brand Impact Study, a

global research study comprised of the listening and engagement data
of streamers and non-streamers from around the world. Data charts were
transformed into a beautiful 72-page book for both web and print with
easily digestible infographics. Web banners and social media posts were
also designed to support promotion of the study worldwide.

The Brand Impact study can be downloaded at www.spotify.com/us/brands
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SPEAKABOOS

Creative Direction PROJECT SCOPE

Brand Audit Speakaboos required assistance developing their mission statement,
Brand Strategy and Development brand values and brand voice, as well as updating their logo and visual
identity without undertaking a complete redesign. The logo’s letter
placement was adjusted in order to speak to a more diverse age range
Copywriting while also given a new color scheme and brand palette to give the
product a more exciting feel, allow for more engaging designs and speak
to the diversity of the company’s product offerings.

Typographic Audit

Graphic Design

Email Template Design

The project culminated in the creation of comprehensive Brand Voice
Guideline and Visual Guideline documents for use by their marketing and
creative teams.

Web Banner Design

Primary Logo

Primary Logo

SPEAK 200S

This is the primary Speakaboos logo. It should be used in all marketing materials and should
be a sign off for all communications. It is the clearest way to visually represent our brand. Do
not attempt to recreate the logo. Use only the original logo files provided by Speakaboos.

Our Mission

To provide a foundation for lifelong learning by inspiring a love of reading in every child.

How do we accomplish this?

Speakaboos supports children of all reading levels, helping them become self-confident,
independent readers, through a library of stories based on thelir interests that combine
proven learning theory with interactive technology.

Clearspace

J"SPEAK T00S

In order to preserve this identifier, it is important that no other graphic elements, including
other logos or type, get too close. Make sure that there is a minimum clearspace around the
logo of 1/2 the logo height at all times.

Tag Line

Inspiring a love of reading in every child.

Extended Tag Line

Hundreds of stories. Thousands of readers. Inspiring a love of reading in every child.

Minimum Size Recommendations

T SPEAK "00S T _SPEAK "00S

For Digital - 15 px in height For Print -5 mm in height

SPEAK 2008 (page number)




User Experience Design
Graphic Design

Project Management

To create a web-based, interactive digital marketing tool for
Spotify for Brands that could be used to tell a statistical story in
a cool and informative way. The music-themed product was first
used on the ground at Cannes Lions 2014.

The data was represented using musical elements and interfaces
in a way that is on brand with Spotify. Not only does the website
bring a cool factor to the representation of data using dynamic
mMixing boards and records that spin, but also simplifies over
500,000 data entries in a cohesive and fun story.




Information Architecture
UX/UI Design

Website Design

Project Management
Creative Direction

Art Direction
Typographic Audit
Copywriting

Front-end Development

Back-end Development

LDV HOSPITALITY

PROJECT SCOPE

After a rapid five-year growth phase, “La Dolce Vita” was
undergoing a major shift in business approach from B2B to
B2C. They needed a new website and visual language that
reflected the identity of their company, and supported their
new business goals and growth strategies. This was achieved
by promoting cross-pollination between brands within a unified,
luxurious experience reflecting the classic charm of the The
Good Life.

The final product can be seen at www.ldvhospitality.com.
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Creative Direction

Art Direction

Marketing Strategy

Social Media Strategy
Project Management
Collateral Development
Photo and Video Production
Content Development

Copywriting

]
COOKHOUSE

YOU'RE INVITED TO THE INAUGURAL
SOHO HOUSE NEW YORK FOOD SHOW
The Food Show is a chance for our vendors & friends to showcase their wares and
present axciting demos with the city as our backdrop.

TUESDAY, JUNE 18TH*
SOHO HOUSE'S ROOFTOP, 29-35 9TH AVENUE
Indlustry: 2pm-5pm/Members: 6pm-apm

RSVPs req

SOHO HOUSE

PROJECT SCOPE

Soho House was looking to expand the presence of their food and beverage
culture programs Cookhouse and House Tonic across their properties in North
America. This required developing marketing and social media strategy, growing
related yet unigue aesthetics between the two brands, improving food and
beverage photography and videography, creating content for their in-house
produced food and beverage magazines and consulting on the development of
both the Cookhouse and House Tonic websites.

Freelance designers, photographers, and videographers were hired and managed
to execute these projects across North America and the UK.

SMALL

CARROT SOUP re

MAINS

TAGLIATELLE BOLOGNESE

CREME FRAICHE & CHILLI / ROASTED BRUSSEL SPROUTS & BACON

np

INACH / ARUGULA & PARMIGIANO / MAC & CHEESE / SWEET POTATO

oSeach

NOVEMBER




BARCHETTA

Brand Identity Development PROJECT SCOPE

Creative Direction LDV Hospitality required a brand identity for their “crown jewel,”

a seafood restaurant in West Chelsea with acclaimed Chef Dave
Pasternack at the helm. The challenge was developing a logo and
Hand-Watercolored Logo design elements that felt vaguely nautical, while also reflecting the
casual nature of the restaurant - a marked turn from Esca and
LDV Hospitality’s other restaurants.

Art Direction

Pen and Ink Drawings

Typography
Collateral Design This was accomplished through the use of watercolors and

) ) hand-illustrated elements, which are reflected throughout the
Photo and Video Production collateral, as well as food photography showing ingredients

alongside finished dishes in order to reflect the feeling of
accessibility and familiarity desired by the restaurant group.




ALOHA

Creative Direction PROJECT SCOPE
lllustration Looking to create an engaging, interactive online magazine with a
Graphic Design more human touch, Aloha commissioned TBDLaboratory to do a

series of wellness-centric illustrations to be used in health and
wellness related articles.

COMPANY: TBDLABORATORY



HANK YOU!
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