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COMMUNICATIONS





Sample Editorial, Writing, and Communications Campaigns
Prepared by Imprint Communications
General Projects:

I. Blog: https://tiffanymariesumner.wordpress.com/ 

II. Thought leadership: 

Here is a byline I wrote for Alight PR: 

http://alightpr.com/can-data-lead-marcom-efforts-survey-says-yes-can/ 

 

Below are bylines I wrote for MediaBrix's CEO, where I worked as Director of Marketing:
http://adage.com/article/digitalnext/programmatic-ready-deliver-marketers/293953/ 

http://www.mediapost.com/publications/article/229075/can-programmatic-ad-buying-truly-deliver.html 
http://www.adotas.com/2014/03/5-keys-to-capitalizing-on-the-mobile-gaming-phenomenon/  

III. Content assets:
Below are a press release and infographic I created for Rosemont College Online: 

Here is the press release:
http://patch.com/pennsylvania/radnor/rosemont-college-online-announces-new-masters-degree-unveils-new-student-satisfaction-rates  

Here is the infographic: 
http://www.files.aklouie.com/ts/rco/infographic.jpg 

Note: please click on the infographic to enlarge it.
Research-Based Communications Campaigns:

I. mBlox: Increase awareness for the mobile marketing organization with market research
· Strategic goal – Establish company as a global thought-leader; overcome market perception that people won’t share information and aren’t receptive to mobile marketing/SMS/text messages 
· Audience – Mobile marketers; mobile marketing, ad tech and tech media outlets
· Research – Commissioned Millward Brown to survey over one thousand consumers who have downloaded a mobile app in the past year to ask about their perceptions and preferences towards mobile marketing, including SMS and text messages
· Achievements – Generated 14 feature articles and roughly 1.7 million impressions, including Inside Mobile Apps, Street Fight, and Mobile Marketer
· Content assets – Press release and market research report (see email attachment)

II. PRIVATE WiFi: Unearth consumers’ attitudes towards online security and WiFi for tax season; explain that a virtual private network (VPN) allows consumers to utilize the convenience of free public WiFi all the while encrypting their personal device
· Strategic goal – Secure the attention of major print and online media with timely, fresh data highlighting the perils of public WiFi and the solution (VPN); position CEO as a thought leader
· Audience – Security/privacy beat reporters and tech press; consumers; B2B partners 

· Research – Commissioned Harris Interactive to survey over two thousand panelists to inquire their attitudes/behaviors when using free public WiFi; including: are they aware of the risks of accessing or transmitting sensitive data on unsecure WiFi connections and do they know how to protect themselves against the inherent threats this poses
· Achievements – Public relations campaign and content marketing campaign generating millions of press impressions, including Fast Company 
· Content assets – Press release and infographic 

III. MediaBrix: Unveil how even in today’s mobile, automated world, brand marketers still long to make true, lasting emotional connections with real people
· Strategic goal – Gain insights that reveal top digital marketers’ branding objectives and attitudes towards how digital mediums, including emotional moments and programmatic buys, have delivered for the objectives; position CEO as a thought leader
· Audience – Advertising/ad tech media; digital brand marketers; top ad agencies 

· Research – Commissioned Millward Brown to survey over 250 Fortune 1,000 digital brand marketers and top agency executives 
· Achievements – Generated 15 press articles and 2,000+ SlideShare views, including Mobile Marketer and AdAge
· Content assets – Press release and PPT on SlideShare
Mobile App:

Cat e-Cards: In October 2013, I launched Cat e-Cards (http://catecards.tumblr.com/) with two business partners. Cat e-Cards is a free mobile app for iOS smartphone owners that offers personalized photos of users’ pets in an e-card format. The app makes the best of interactive features native to iOS devices, including: photo capabilities, touch functionality, social sharing, and much more. It gives cat lovers another way to express their admiration and dedication to their new or favorite feline friend. Please view the press release for the app here.
Contact me at tiffany@imprintcomm.com.
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