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PRODUCT DEVELOPMENT FIRM HELPS ENTREPRENEURS, COMPANIES 
SWIM AROUND THE “SHARKS”

NORTHFIELD, Ill. - To the millions of Americans who watch the popular TV show, “Shark Tank”, the toughest part of introducing a new product is facing a panel of wealthy, judgmental investors.  But in the food industry, the sharks to look out for are the competition.  Business partners Alicia Bellar and Steve Moore, co-founders of BRANDFormula, a food product development and marketing firm in Northfield, Ill., focus their business on what it takes to make it in the highly competitive world of food product development. 

 “We help funded startups and established companies, develop and launch new products by emphasizing channel fit as early in the development process as possible,” says Bellar, director of Brand Strategy for BRANDFormula. “One of the common mistakes is having too narrow a view when charting the path to market launch.  It’s easy to overlook valuable channels where opportunity to differentiate and meet consumer or customer needs is greater.  It’s swimming around the sharks, instead of with them.”

An example is Schmacon™, a smoked, uncured beef strip product that is an alternative to pork or turkey bacon.  “That project demonstrates how we marry product development and brand strategy,” says Moore, Director of Innovation for BRANDFormula. “It was a chef-developed, restaurant product that we commercialized and channeled to foodservice prior to successful retail introduction.”  


After winning a FABI award at the National Restaurant Association show in 2014, Schmacon used its foodie-centric cache to capture retail customers.  Bellar adds, “The branding flowed out of the product’s germination in a New York-style deli.  It works equally well in multiple 
[bookmark: _GoBack]channels because the positioning is based on flavor and humor. Positioning it as highly differentiated from bacon cleared the competitive waters.” 

Fit with food trends is another aspect of BRANDFormula’s work.  In 2015, BRANDFormula helped develop and introduce a number of products that reflect consumer desires for “better-for-you” products.  Moore says, “The wellness category is not the sole focus of our business, but companies are responding as consumer demand for healthier lifestyles increases.  Positioning in the ingredient marketplace before going out to retail is a great choice for many better-for-you products.”

On November 11, at the Chicago Section of the Institute of Food Technologists Supplier’s Night, BRANDFormula will introduce its services along with new products for the ingredient marketplace from several of its clients.  Among the highlights are:

· Benesweet™ a healthy sugar alternative.  This isomaltulose-based blend of carbohydrates minimizes calories and blood sugar effects.  

· Azteca Foods’ Tortilla Crunch, a naturally colored, gluten-free tortilla chip crumb product for breading and topping.

Media can visit Booth 1256 to learn more about BRANDFormula and its clients, interview its co-founders and sample new products.  Call or text 312-339-9080 or email info@brand-formula.com for more information or to set an appointment or visit us online at www.brand-formula.com and on social media at www.Linkedin.com/BrandFormula or www.facebook.com/BrandFormula.
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