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=G (\‘\( GREENT?

Seek inspirction from that most beautiful of

women: Mother Nature., Indulge in creams,

soaps and lofions made with organically
grown ingredients.

“Green means using the best of nature
while doing what's best for the plan-
et ond what's best for the con-
sumer,” says Jenny Belknap, vice
president of globel marketing for
Origins Organics, the newest
product line from Origins.
"Companies cre trying to
make a posifive impact on the (08
environment, and every litle 1
bit cll of us con do will
improve the future of our
world.” Companies that
choose to go green may
show their commitment
by pursuing a seal of
approval from the
Organic Trade Asso
ciation or ECOCERT,

Certified or not, some
companies have decided
that a product isn't green
unless its pockaging is
too. launched in 2006,
Pangea Orgonics uses
pockaging that can be
planted, with herbs as
the end result. Josie
Maran cosmetics come
in containers made from
biodegradable plastic,
recycled aluminum or
glass, and they're packaged
in boxes of recycled paper
printed with soy inks. And for
every purchase made from
Smashbox Cosmetics’ Green
Room collection, the organiza-
tion Trees for the Future plants o
Moringe free in o developing
country.

According to the Naturcl
Marketing Institute, the
notural/organic personalcare market
grew 22 percent in 2006, But today's

green doesn’t mean what it used to. These
doys, being pretty speciol con still mean
being prety. luxury skincare lines are no
longer compromised by the presence of
organic elements, according to Stello
McCartney, founder of Care by Stella
McCarney, o line of highend organic
products lounched in ecrly 2007,
"We're ot the start of a new century
now and not just living on the left-
overs of o reehugging society,” she
says. "People expect luxury from their
organic products.”
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Going green isn't only
good for aur future, it’s
good for our present,
benefiling our bodies
today. Plantbased
products often fea-
ture antioxidant,
antiinflammatory and
moisturizing ingredi-
ents that boast an effec-
tiveness which man-
made products somelimes
lock. And we ore what
we wear on our skin, so
why nol make it as natural
as possible?

“The skin is our largest
organ. It absorbs over 80
percent of what we put on
it,” warns Joshua Onysko,
founder of Fangea Organics.

"If you're using products
good enough fo eat, then
you're feeding your skin and

body. If not, then you're fill-
ing them with toxins.”

Whatever the reason, the
time to mcke the decision is
now. “I'm of the opinion that we
need fo think chead,” says
McCartney. "To think about what's
geing to happen te cur bodies
and to our planet in 20 yeags ¥
and stort toking responsibiliny.”

- ' Hamadi Luxury Hair Care

A growing list of companies |

organic ingredients.
Here are a few:

Care by Stella McCartney
visit stellamccartneycare.com

derma ¢, Organic Expressions
visit dermae.com

visit hamadibeauty.com

Josie Maran Cosmetics
visit josiemarancosmetics.com

Juice Beauty
visit juicebeauty.com

Onigins Organics
visit origins.com
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Pangea Organics
ﬁ pangeaorganics.com
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