Designer makes a point with offbeat duds
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Hassan Pierre models a VIP Couture blazer emblazoned with dollar signs. His assistant, Felicia Marquez, is in background.
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Even though ''cocaine and caviar'' is reminiscent of Andy Warhol and the hip hangers-on at The Factory, the words convey a far different message when stenciled on Hassan Pierre's T-shirts: a straight-up, middle-finger to today's logo-driven crowd.

And that's not the only statement that Pierre is making with his VIP Couture label, which embodies classic, hard-rock chic and includes a range of T-shirts and tanks with inscriptions like ''VIP,'' ''Couture Kills'' and ``Couture Lives Forever.''

They also boast images of crowned skulls, dollar signs, revolvers and silk-screened images of female celebs. Last season it was Pamela Anderson; this season, Lindsay Lohan.

The VIP Couture experience also includes hand-studded leather minis, cropped leather jackets, glittered, lacy tutus, metallic leggings, studded pencil skirts and sleeveless fur boleros. Among the accessories: revamped, vintage clutch bags, skull-print, silk scarves and trucker hats. For men, he also offers blazers with air-brushed dollar signs and skinny pants.

T-shirts start at $35. Custom alterations like braided-backs or air-brushed detailing is available for up to $70. Clients can purchase mass-produced T-shirts and hats at www.shopvipcouture.com. However, they have to make an appointment to buy or be fitted for custom designs at Pierre's studio.

The Miami Beach-born 21-year-old comes from a Haitian, Palestinian, French-Canadian and Italian background. While his label is only three years old, the designer, who completed one year at Parsons College in Manhattan, talks and walks fashion like a pro. On Oct. 17, VIP Couture had its first fashion show at Mansion. On one recent day at his studio the message-minded designer was wearing a fluorescent statement: a pink and blue '80s Colombia sports jacket and really skinny jeans. His hair was slick, like Michael Jackson in his Thriller-days.

Lately, everything's 'VIP and couture' and it's just so cheesy,'' he said. ``That's why I keep things limited. I only do 100 shirts. When it's done, it's done.''

Pierre works mainly with leather, fur, metallics, deep and soft cottons. His styles are designed primarily on black, gray, white or silver palettes, some with fluorescent accents. He also likes working with vintage fabrics.

Another statement he's making: ``I won't be in Bloomingdale's. This is about a lifestyle, not a department store T-shirt.''

  

