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Making the case for short-term rent'als

By RoBERT “TosH1” CHAN
As a hotel owner, devel-
oper and entrepreneur, I know
that tourism is a lifeblood to

this city.

Day in and day out, thou-
sands of tourists from across
the country and the world
come to the Big Apple to en-
joy. world-class art, entertain-
ment, shopping, dining and
more. What they give back is
not measured only in dollars
and cents.

Aside from tremendous economic benefits, tourists con-
tribute to the great patchwork that is New York City, infus-
ing energy and vibrancy that help make this city the greatest
in the world.

But even as New York offers incredible diversity in our
restaurants and theaters, sadly, we offer relatively few op-
tions beyond the traditional hotel-room environment.

Last year, a short-term rental ban went into effect in New
York, making it illegal for most owners to rent out their
apartments for fewer than 30 days.

his is the very type of enterprise
that should be embraced by our
government.

Despite the new law, Airbnb, HomeAway and other
Web sites continue to list hundreds of available apartments
throughout the five boroughs. With little policing done at
the city level and unwillingness on the part of the Web sites
to.crack down on this activity, the short-term rental market
continues to thrive in New York City.

And the reason is simple: demand.

In 2011, the average cost of a single hotel room in New
York City was $277. For the same price or less, a visitor
to New York can secure a two-bedroom short-term rental
apartment, complete with a kitchen and other necessary

- affordable rental market, while also creating

comforts of home. Families are increasingly
turning to short-term rentals as a preferable
way to vacation; students and artists find
more affordable options when priced out of
area hotels. .

I understand the concerns that prompted
legislators to enact the law. Namely, that a
glut of short-term rentals will depress the
residential market, essentially taking away
apartments from residents.

But the city can and should ensure a robust

an environment that continues to welcome
visitors and tourists from all walks of life.

Recently, with the help of leading inves-
tors in the hospitality industry, I started a
company focused on developing short-term
rentals in old commercial buildings and fac-
tories. These buildings — which comply with the law —
are zoned for commercial, not residential use and, therefore,
will not adversely impact the housing market.

What they will do is revitalize the community, infuse tax
revenue into the city coffers and support local businesses all
while giving tenants a colorful, positive experience.

This is the very type of enterprise that should be em-
braced by our government. Unfortunately, the hotel industry
has exerted a great deal of influence on the debate in hopes
of protecting its own bottom line. And as a result, City Hall
has failed to create an atmosphere that encourages legal
businesses.

Let’s be realistic: legal short-term rentals — another by-
product of the digital environment — are clearly here to stay.
Mayor Michael Bloomberg has set forth the ambitious

goal of attracting 55 million tourists to the city each year.
I applaud him and would like to work with city officials to
achieve this worthy goal. How do we do this?

Firstly, we need to recognize that hotels are ill equipped
to serve all visitors, particularly young families. Throughout
the years, I have had many parents tell me that they are only
willing to travel if they have a two-bedroom apartment that
provides some degree of separation after the children go to
bed at night.

Mayor Michael Bloomberg has set forth the ambitious goal of attracting
55 million tourists to the city each year.

Also, students and groups of young people come to the
city needing only a safe, clean place to sleep at night. For
the same price as a hostel, young tourists can afford a three-,
four- or five-bedroom apartment, with visitors bunking two
per room.

Instead of eating out, travelers can cook their own
meals, freeing up resources that can otherwise be used for
Broadway shows, sightseeing and shopping, not expensive
breakfasts.

Furthermore, the city should provide tax breaks and
incentives to the legal short-term rental market. Much like
New York City has the Mayor’s Office of Film, Theatre
and Broadcasting, City Hall should consider designating a
liaison to work with short-term rental owners and operators
to achieve our mutual goals.

In reality, we want to work with the city to be a part of the
solution. We’re on the same page. When done legally and
properly, short-term rentals stand to bring in millions in tax
revenues, provide thousands of jobs and enrich communities.

* Robert “Toshi” Chan provides multi-bedroom apart-
ments with hotel classification and services. He plans to
develop 10 short-term rental buildings in commercially
zoned neighborhoods within the next five years. He is also
the owner and developer of both the Flatiron Hotel and East
Village Hotel.
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