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WEBINARS DON'T SUCK... THEY PUSH!
by Patricia Kutza 
You had to have been there. When Scott Heiferman announced the s-word at this past summer's OnLine Advertising Forum (sponsored by Jupiter Communications), the buzz was deafening. You would have heard Heiferman, President of i-traffic.com, announce his new Web site, bannerssuck.com. And his message is banners are literally sucking the life from marketing strategies that should bridge clients and their customers. And that banners aren't living up to the promise and hype. But it would have told you only part of the story.

While we don't know if banners will ever live up to their overblown expectations, we do know that the writing was on the wall well before Heiferman pointed this out to us. Simply by listening to potential online customers we can learn the whole story. The ones that according to Forrester Research will be providing a $1 trillion business-to-business market by purchasing products and services via a Web interface, by 2002. The message is clear: Internet users are ignoring banners, fed up with the long delays and irritated by distracting animations.

In short, these would-be cybershoppers are ready for a change. Online marketing research shows that they want to be commercially involved if you engage them:
· with their permission
· with content that they care about
· with the excitement that comes from interactivity
comLinx is answering Heiferman's cry for a better mouse-trap by providing a new Internet-based marketing service called a Webinar™ (Web-based seminar). Webinar online events combine traditional audio teleconferencing with interactive rich-media broadcasts into a seamless environment. Online Hosts and Sponsors use Webinar events to hold live product introductions and sales presentations to targeted audiences who opt to attend these events.

By Invitation Only
Webinar events are permission-based so willing participants are well-qualified prospects since they elect to come to the event. These participants, called Webineers™, are more likely than other Web site visitors to provide information about them thereby providing the Host and Sponsor with specific targeting data.

Webinar Events Encourage Stickiness
A successful site is characterized by its stickiness. Since Webinar events can last as long as an hour, they achieve far higher stickiness than other Web technologies currently in use and further encourage participants to make informed purchase decisions.
By Pushing More Information They Care About
Using a standard Web browser the presenter can push valuable content to the participants' browser in real-time. Take special note that unlike similar services, comLinx has developed their technology to avoid downloading any special Java applets or proprietary plug-ins, which can alienate prospects. During the Webinar event, the presenter fields questions from the participants through a tried and true interface: the telephone. comLinx's voiceLinx™ teleconferencing system is tightly integrated into the Webinar environment, giving the conductor the ability to mute, un-mute and disconnect participants in real-time without the aid of an operator. Since all participants are identified before they join the Webinar, there is no need to take a roll call. A list of the participants and their contact information is always available for the presenter to review.

During the presentation, the presenter pushes prepared or ad-hoc content to the audience to amplify the message, this aids in the comprehension of the subject matter. Once the participant is convinced, the presenter can push out an online order form so they can buy on the spot. This is all accomplished with a personal computer, a telephone and an Internet connection. Those with only one telephone line can hear an audio simulcast via a PC-based media player. And for those who may have missed the event, a recorded version of the Webinar event is available 24 hours a day via comLinx's distantReplay™ service.

With an Intimate Way to Bridge the Communications Gap
The hallmark of Webinar events is audience engagement. The events provide the interactivity that online purchasers crave, but that is noticeably absent from current 
e-commerce models. Webinar events fulfill the previously unmet need for live interactive exchanges between the providers and gatherers of information over the Internet, by:
· leveraging the economies of scale that the Internet offers to deliver messages interactively to larger audiences
· accelerating the delivery of information
· offering an alternative to traditional face-to-face meetings.
In short, Webinar events make it easier to deliver targeted information to qualified prospects, keep them engaged, and ultimately convert them into customers.

Webinars in Action
A drug company could sponsor Webinar events hosted through a medical portal Web site targeted toward doctors. Or a large machinery manufacturer could Host Webinar events on its own Web site to promote a new product or service offering. In either situation, a link to an online store could be incorporated into the Webinar content to facilitate immediate purchase requests. 

Sponsors and Hosts promote Webinar events through on and off-line methods. comLinx handles the rest. comLinx provides an optional Webinar toolkit so Hosts can "plug-in" Webinar services into their own sites. By embedding these services, the Host benefits from comLinx's behind the scenes automated event scheduling, participant registration and delivery of the Webinar online environment. Using this method the Host appears to be serving Webinar services on their own.

And the engine that makes all this possible is an exciting new market and an Executive who early on recognizes its tremendous potential.

ASPs is the Password
He lead Access Graphics into the UNIX workstation business market in the early nineties and built Xecute, Inc. into a $9 million master reseller of high-end communications products and services. ComLinx CEO Eric Korb knows a lot about the reseller market. He also knows that Application Service Providers (ASPs) such as comLinx can do very well in the application outsourcing market Forrester Research says will be worth $21 billion by 2002.

Korb is sticking to his old methods by establishing a reseller sales force rather than relying on internal sales. Korb cites that few marketing and advertising firms have the skills and resources internally to develop and deliver online technologies, particularly for complex online event marketing. By adding Webinars as a new form of inventory, these firms can concentrate on what they do best while leveraging comLinx's investment in infrastructure.

What's In It for You
comLinx is seeking long-term alliances with marketing and communications firms who want to power their bottom lines by adding value to their business relationships with innovative e-marketing solutions. comLinx enables you to resell Webinar event services today without investing in technology or people.

comLinx's Webinar Partner Connection provides you with a new link to connect your customers with their remote prospects over the Internet. Now online marketers have the opportunity to deliver rich-media product promotions, market research and sales presentations right from their Web sites.

Here's how it works: 
· You profit from commissions on all Webinar services
· You derive new services revenues through rich-media content development
· You gain additional commissions through sponsorship placements
· You differentiate your marketing campaigns
· You leverage your clients' resources better
· You strengthen your client relationships
While the jury may still be out on the ultimate future of banner advertising, we know that the jury of Web users has already voted for a change. You can call comLinx toll free at 877-WEBINARS or visit www.webinars.com to learn how comLinx and their new Webinar Connection Program can help you position your clients closer to their customers.

About the Author:
Patricia Kutza is a San Francisco Bay Area freelance writer specializing in Computer Technology and Internet related topics. She can be reached at pkutza@pacbell.net. 
Webinar™, Webineer™, voiceLinx™, and distantReplay™ are licensed trademarks of ComLinx, Inc.
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