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JON GANGWER
VI NTAGE VI DEOGRA PHER Philadelphia

When Jon Gangwer, founder of Well Spun Wedding
Films, shot a wedding that took place shortly after the
mother ofthe groom had passed away, he caught a
moment that made him tear up. Just after a dance that
the groom shared with an aunt, he and his father locked
in a long embrace. Gangwer discreetly captured these
scenes from across the room. ,,The secret to getting the
best shots is to not be right on top ofpeople,,,he says.
Gangwer prides himself on being a documentarian of
these natural moments, and his company has gained
acclaim for a vintage aesthetic and srylish editing that
creates a full-on wedding film, complete with candid
scenes, character and narrative. Well Spun couples ger
great footage ofthe entire event, but Gangwer,s show_
piece is a short reel of carefully selected moments that
lasts for one to three songs-which makes it youTube_,
iPhone- and viewing party-friendly. For couples who
can't afford Gangwer onsite, Well Spun's edit-only
option ($695-9895) lets him work his magic on the raw
footage your uncle shot on his camcorder. ,,We,ll find the
little moments that make the weddingyours,,,he savs.
(wellspunweddings.com) -Merrsse War,run
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,,THE SECRET TO GETTING THE
BEST SHCTS IS TC NOT BE
RIGHT ON TOP OF PEOPLE"
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COLIN COWIE
PREMIER PARTY PLANNER
NewYork City

Ask Colin Cowie to recall a stanclout
rnoment in his years of planning incr.t,rl-
ible events, and he'll say he's onll.fbcLrst,rl
on the wedding hejust did and the one
that's next. Fortunately, tl'rey all f'eature
stellar details, like a cerernony for rvhicli
he built a stone cathedral with 12-foot
double doors that parted for the br.ide's
arrival. "Sunlight streamed in as the door.s
opened," says Cowie. "It's a rnoment I'll
never forget." Nor will the bride. With
clients like Oprah Winfrey, Jennifer
Aniston and Torn Cruise-and a weddine
portfolio ranging from the Seinf'elds to
Jenny McCarthy to Hugh Hefner-Cou-ie
inpresses those who aren't easily
impressed (whicll is howhe became one
of our lirst Trendsetters in 2OO4). His
neu'book, Colin Coztie Wedding Chit.,his
Lifetinre TV show, Get Married, and his
Web site offer thousands of unique ideas.
Though Cowie deals in rnillion-dollar.
a{Iails, he emphasizes orchestration cx.cr.
t-noney in rnaking thelr-r mernorable. "\i rLr
can use the rnost lavisl-r flowers, hile tlte
u.orld's greatest chef, but it s the timins
that creal"es a magical joulney, 'he sa.vs.
That rneans there's a, l5-minute caD on
the cocktai l  hour. and dinner is golnin-
utes, max. "Save the rest for dancing! "

Cowie says. 'At weddings, people want to
party all night." (colincowie.com) -M.\\'.
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AISLE NO MORE THAN
15 MINUTES AFTER
THE SCHEDULED
START TIME, AND PUI
A 45_MINUTE CAP CN
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