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Tokyo Collections pack lively punch

Young designers turn heads
with buyers looking to Japan

ATSUKD KOBAYASHI

I k b s

at the semi-annual Tokyo lA.dItnwru_
But just as im) the recent
JII\I' Winter

rutod by
tervst in tho avent. To the b
1 attendance

hl

the regrot of local arganiz-
ra decided in past sea
sonis Lo show thelr new creations in Paris
t bother with Tokyo shows. It is a
hat seems to be turning around,
s the number of overseas
autumn/winter collec

|\!m o nmlrm ng w3
% Japn

latest ideas
The ﬁnllluln parade started ot the end
of \I ch wuiu \\ mr.- anza featur-
eight n .
tl,u- lmlum ‘Tr1rl. [‘mn- 3
an exciting look at the
st wles in Ttaly
One of those eight designers was
Alessandro De Benodotti, a man whose
influences include Japanese animation
aired on ltalian television in the 1970s
and the comics of |Huelr‘|1<-r and writer

antage of this quality by using frult

s aned lively polka dot patterns on s

Jacquard weave, The collection was cre-

ated in partnership with Scottish cash-
= that go back gene

Also on display were the fashions of
Harmanli, n Turkish producer of fur and
leather parments, and Anna Kuczynska
of Poland. Working with Japanese
designers and marketing experts, the
companies developed o presentation that
buyers warmed to g Iy,

Japanes s nlso made o splash
during the Tokyo shows, with designers
in their 20s and 30s attracting much of
the praise. Comfort and elegance are
among the aspects that make their
styles so appealing.

Adult-oriented clothes that would
be out of place on real grown-ups,” is
bais brand
scribe their fashions. Popular

1 20011, the line cre

gi is designed o sur-
prise and -irhuht w |lh wriginal shapes
and details. A typical example of the
Fraboks style is a loose-fitting top deco-
rated wnh large Mower prints, matched

operates 15 outlets nationwide,
mu-«hm{l\ beautiful elothes that were
xtreme in their simplicity
on is drwwn to cut and line by
using n simple set of cobors. Yamamoto
also made her styles just a lttle more
feminine ard L;l:(l« :h.m usual

G Nagai. The
ing creations sharply ncee mu,m- (Iu-
lines of the body, an approach in keep-
ing with the designer's motto! 'T:Im
insatinble pursuit of beauty by modern
women.” Causing quite a stir were bold
prints based on images of plastic
BUrgery

A decidedly different type of show
was held by the Scottish Cashmere Club,
a federation of cashmere producers from
Seotland. Masayo Urano, who won a
competition sponsered by the federa-
tion, showed coshmere at its exquisite
and expressive best.

Cashmere shows off colors as well as
any other material and Urano took

from Yasuko
Furuta included garments made of foil
print and other glitter materinls. Furu:
ta gave o human touch to her luturistic
styles by matching s nd dresses
made of synthotic ma ials with
washed-out woolen tops and coxy
knitwear.

“Black™ was the theme for the collec-
tion by Han Ahn-scon, whose brand car-
s her name. Many of Han's charming
clothes featured delicate rufflework and
sequins to give them an unmistakably
feminine nir.

uisho Kobayashi is a freelance fashion
iter.

Clockwise from top left: an cutfit rom designer Alessandro De

the Scottish Cashmaere Chub: feminine charm in black from Han Ahn-soon; a typical
exampie of the Frabos style; an cutfit by Limi Yamamoto of LIMI feu shows her
extreme simplicity: and a TOGA outfit from Yasubo Faruta,




